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The name Sheraton is as iconic 
as any in the hotel biz.

After 81 years on the scene, 
and with a portfolio of nearly 
500 hotels in about 80 countries, 
Sheraton represents a global 
presence and reliability, but it’s 
making a massive move to trans-
form and update, adding modern 
features and design dazzle.

The Sheraton St-Hyacinthe 
opened this summer, showcas-
ing the brand’s ravishing new 
look, which has evolved since 
the recent merger of its parent 
company, Starwood, with Mar-
riott International. If you think 
Sheratons are staid and tradi-
tional, you’re in for a surprise.
The brand: “The revitalization of 
the brand will focus on Shera-
ton’s roots as full-service hotels 
and gathering spaces for both 
locals and visitors,” said Arne 
Sorenson, president and CEO of 
Marriott International, one of 
the world’s largest hotel cor-
porations. We met for a chat at 
Sheraton St-Hyacinthe.

“We’re reinstituting high 
standards across the brand, and 
our longtime clients will appreci-
ate the upgrades and attention 
to detail. There is so much value 
in the familiarity of the Sheraton 
name globally.

“And our rewards programs 
and worldwide reservations 
systems are major incentives. 
Loyalty members are very com-
fortable that we know them, and 
that they’ll get increased value.”

Sheraton is the third largest 
of Marriott’s 30 brands and the 
largest outside of North Amer-
ica, so the changes and design 
will be influential worldwide. 
Some hotels will have pri-
vacy booths off the lobby where 
guests can make phone calls. 
And some will expand their 
workspaces with “collaboration 
suites” for small meetings. With 
communal tables, conversa-
tion corners and coffee/drinks 
bars, the lobby will have a town 
square ambience.

All 19 Sheratons in Canada 
eventually will reflect the rei-
magining of the brand, including 
the very prominent Le Centre 
Sheraton Montréal, which will 

overhaul its approximately 800 
rooms, six restaurants and meet-
ing rooms between 2018 -20.

“All Sheratons won’t look 
identical,” said Sorenson. “It’s a 
global brand, but each is tailored 
to a local market.”
Sheraton St-Hyacinthe: This new 
Sheraton is a lustrous big-city 
addition to a folksy town that has 
grown up around rich agricul-
tural land. It reflects the en-
hanced brand — fresh and stylish, 
with open, airy spaces and chic 
furnishings. The lobby is a series 
of attractive conversation areas, 
with étagères displaying sophis-
ticated objets d’art and a sleek gas 
fireplace framed in white marble.

“It’s a powerful, clean look and 
very current,” said Sorenson. 
“The hotel is upscale, but func-
tional.”

For the leisure market, Shera-
ton St-Hyacinthe is a great one-
stop, family-friendly weekend 
escape — and it’s virtually all 
weatherproof. It has an indoor 
pool, a sundeck, a spa for beauty 
and body treatments, a fitness 
room and (opening soon) a roof-
top jogging track.

A passageway connects to Gal-
eries St-Hyacinthe, a shopping 
centre with a cinema and 150 
boutiques. Families can request 
connecting rooms and baby gear, 
and there is a shuttle to charming 
Vieux St-Hyacinthe and an inspi-
rational market of local foods.

For business, the hotel has 
extensive meeting spaces and is 
connected to the brand new Cen-
tre de congrès de St-Hyacinthe.

“It’s clearly a place where work 
gets done,” Sorenson said. “The 
integration to the convention 
centre is central to this hotel, and 
the link to the retail space ties us 

to the community.”
The hotel has 223 deluxe 

classic-contemporary rooms 
and suites decorated in cool 
whites and neutrals, warmed by 
natural fabrics such as sisal, linen 
and leather. Guests have perks 
including smart TVs with Netflix, 
YouTube and MLB.TV (Major 
League Baseball streamed live), 
signature toiletries by Le Grand 
Bain, and the luxurious Sheraton 
Sleep Experience, which features 
top-of-the-line mattresses and 
cushy pillows.

The Sheraton covers all bases 
with pet-friendly rooms, hypoal-
lergenic rooms, and junior and 
full suites, some with kitchen-
ettes and a few with dining areas.
Food: Le Barsa Lounge is an all-
day, all-evening lobby bar with 
Starbucks coffee and pastries, 
plus Sheraton’s new Paired pro-
gram of light fare matched with 
beverages. So, perhaps a cocktail-

hour bite like poutine with duck 
confit and cabernet, tuna sashimi 
with Chablis or warm brie with 
craft beer.

Club Sheraton loyalty mem-
bers and top-tier room guests 
can indulge in a select breakfast 
and afternoon hors d’oeuvres at 
the spectacular private pent-
house lounge, which has pan-
oramic views of Mont-St-Hilaire, 

Mont-St-Grégoire and the corn-
fields and pastures around town.

Zibo, a lively resto-bar off the 
lobby, covers breakfast and just 
about everything for lunch and 
supper, including steak sand-
wiches, burgers, salmon tartare, 
veal scaloppine and mac and 
cheese.
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SHERATON ST-HYACINTHE SHOWCASES DESIGN DAZZLE

The Sheraton St-Hyacinthe is “upscale, but functional,” offering extensive meeting spaces and connecting to the 
new Centre de congrès de St-Hyacinthe.   S H E R AT O N  H O T E L S  A N D  R E S O RT S
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Rochelle Lash’s column has 
a new name — Hotel Intel — 
and a wider focus. She still 
will pen hotel reports, and 
occasionally will add news, 
notes and trends. Hotel Intel 
launches with an interview 
with Arne Sorenson, CEO of 
Marriott International.

R O C H E L L E  L A S H

Sheraton St-Hyacinthe Hotel: 
450-250-5555, 833-250-8555, 
sheratonsainthyacinthe.com; 
1315 Daniel-Johnson St. W., 
St-Hyacinthe. Starwood/Marriott 
rewards apply.
Price: Rooms $159-$199 (suites 
cost more), including around-
town shuttle, indoor heated pool, 
sun terrasse, pets/doggie bed, 
guest computer, fitness room, 

Wi-Fi, MLB.TV/Netflix, 
indoor/outdoor parking, in-room 
coffee/tea. Baby cribs and hy-
poallergenic pillows on request. 
Sheraton Club floor includes 
lounge access with breakfast and 
refreshments.
Éveil des sens Spa Urbain: 450-
250-0113, eveildessens.ca.
Tourism: 800-849-7276, 
tourismesainthyacinthe.qc.ca.

I F  Y O U  G O

Fresh, stylish new hotel offers a taste  
of the brand’s global revitalization 

Unforgettable and unparalleled views from your balcony and as close as you can get to the
majestic Whiteface Olympic Mountain - a view you cannot find in Lake Placid. Bring your camera

or drone! Our Adirondack Great Room is perfect for your large function or gathering. Firepits
and barbecue grills available for guests use. World class fly-fishing within walking distance.

Hospitality that will make you feel right at home.
FOR RATES AND RESERVATIONS
CALL TOLL FREE 833 - 4 - ROGERS

LEDGE ROCK AT WHITEFACE MOUNTAIN
5078 NYS ROUTE 86

WILMINGTON, NY 12997
WWW.LEDGEROCKATWHITEFACE.COM

NEW YORK

VISIT FREEPORT
visitfreeport.com 207-865-1212

Visit us at the Freeport, Maine Train & Information Center
23 Depot St. Freeport, Maine 04032 USA

Experience why we’re New England’s favorite shopping destination. Located
on the shores of Casco Bay, Freeport is world-famous for our hundreds of

brand-name outlets and local boutiques housed in charming brick buildings,
some dating back as far as the 18th century. In addition to world-class

shopping, Freeport offers delectable local cuisine, four-star lodging and a
diverse assortment of enjoyable activities for all ages and interests. Rich in

history, nature and the arts, you’ll come to shop and stay to play.

MAINE

GLEN HOUSE RESORT
www.glenhouseresort.com

409, 1000 Islands Parkway, Lansdowne, Ontario
1-800-268-4536

Visit The Glen House Resort – Smuggler’s Glen Golf Course in
the heart of the 1000 Islands and choose from one of our many

Stay and Play or Romance Packages, starting at $167 per person
based on double occupancy (+ tax and service). Enjoy our 18 hole
championship golf course, onsite spa, casual fine dining, lounge,

local Theatre, Boat Cruises and Casino

SMART SUITES
www.smartsuitesburlington.com

1700 Shelburne Rd., So. Burlington, Vt.
Toll free 877-862-6800

Come and enjoy our hospitality. Spring/Summer special: Studio
Efficiency at $110 US/night or a one bedroom suite at $120 US/night
including a deluxe continental breakfast and free WIFI. Mention The

Gazette special. Not valid with any other discounts and may not
be available on certain week-ends. Rates effective May 1st until

November 1st. Take Exit 13 off I-89, left on Rt 7/Shelburne Rd. for 1.5
miles. Same entrance as Holiday Inn Express.

ONTARIO

VERMONT
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